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Symposium on “Empower Brands by Creative Packaging Designs”
"Bl BIEERRET - MR mEANE ) g

Date HEH . 28/4/2012 (Saturday 2HiX)
Time R & : 1lam-12:30pm
Venue ithE4 : Forum Area, Hall 6, AWE
DMNBEIBRIEELE 6 SEREE AEE
Language F#E= : English and Putonghua (Simultaneous Interpretation service will not be provided)
REKAERRE (QAREER)
Remarks &t . Free Admission G2 A K&

Programme #ZF3

10:45am - , . N
Registration &3
1lam
Session 1: Enhancing Product Value & Brand Image through De Luxe Packaging
11am - F—f: BRAREASRERRAEMBEERMETLSR
11:25am Mr Tommy Li, Creative Director, Tommy Li Design Workshop Ltd
Tommy Li Design Workshop Ltd BIfF#RE:  Z=k#25c4E
Session 2: Packaging Solutions for Food & Beverage
S EmARKIEELSSE
Mr Henry Ho, President and Creative Director, GTDI Co Ltd
GTDICo Ltd #tRKEIE#ARE [IR=ZLE
11:25am -
12:15pm Consumer Driven Packaging Innovations
HEEZRE ZEIREH
Mr Nigel Li, Senior R&D Manager, China and AP Biscuit Packaging Development,
Kraft Foods China
FTREMPESHRIREE, PENDAHEZERME 2RETE
12:15pm - e Tm e
Q&A Session ZEIREN
12:30pm

Remarks #3t:

1. Free Admission. Seats are granted on a first-come-first-served basis. & A% - EABIR - F£RES -

2. Trade only and persons under 18 will not be admitted. R##F 18 B EZHERAT#S -

3. The Organisers reserve the right to make any changes without prior notice. F & B REBEAENZENMAERTES
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HKIDC cet®iEmansmaa
EEEER _ CIEC Exhibition Company (HK) Limi
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About the Speakers EE/EN:

Mr Tommy Li, Creative Director, Tommy Li Design Workshop Ltd

Tommy Li Design Workshop Ltd BIfF 488 ZFKi2sfE4E

Branding designer/consultant Mr Tommy Li graduated from the School of Design in the Hong Kong
Polytechnic University and received over 550 awards over the years. His design company Tommy Li
Design Workshop was selected by “Chinabico.com” to be one of the Best Top 10 Branding Company
in China. In 2008, he established the first creative oriented web radio station - “Radio dada” . In the
same year, "Agosto” , a best-selling design magazine in Japan, cited Tommy as the only graphic
designer with potential to have an influential impact on Hong Kong in the next decade. Tommy has
brought remarkable success to his clients such as Chow Sang Sang, Dairy Farm Group (First Choice),
Honeymoon Dessert, Ying Kee Tea House and Shanghai Watch etc.
EHMEBERET AT KEXEZSENBTARER R - BERERE 550 @ - MBI ERET AT EREE

6 4% o B iR 2 S A9 7S 2009-2010 BB+ AR MR ET AT - fthit 2008 EEAIM Y EEEEUEIZERTELZ
#9 LES - "Radio dada” - FEENMEWHAEGHREHT — "Agosto” EREBARKTEREFTEN
R —FERRETED - ZEEAFRTNEFEBEALEEER 4N ATER ( BEM ) JRRCim - B FAER
BB, FHRES -

Mr Henry Ho, President and Creative Director, GTDI Co Ltd
GTDICo Ltd ftRERBISARE ARZ k4t

Henry Ho is an international award-winning designer based in Japan. He graduated from the School of
Design in Hong Kong Polytechnic University and started his design career with GTDI (www.gtdi.co.jp) in
Tokyo since 1996. He has done many successful brand image and packaging designs for his clients in
Japan, Hong Kong, Taiwan and mainland China which include Shiseido, Kao, Cocacola, Otsuka
Pharmaceutical, Kirin Beverage, Ajinomoto, Hong Kong Maxim’ s Group and Taiwan Uni-President etc.
He established an original children’ s brand called “Born to Create” which has been sold all over the
world. In 2011, He published books about the Packaging Design of Japan and he is now a part time
lecturer in Keio University Design Department.

MRZHEEZENTBE T ABEEBFTER - 5 1996 F# A GTDI Co Ltd EHAS - RINAELE -
6 - JOT)% - RIRRE - BFEK - K2R - FEELEE o2 tXSEREEREUHENTERE
BERE - UEERFEARNERERER A XAEERBMN - MHBEIREmME "Born To Create s BEBIKRRE
TRER -

Mr Nigel Li, Senior R&D Manager, China and AP Biscuit Packaging Development,
Kraft Foods China

FTRERTEISHKMRCE, PERTAHZEERSE BRRWEE

Mr Nigel Li joined Kraft Foods in 1997 as Packaging Technologist. In 2011, Nigel took up his current
role of Senior R&D Manager after the integration of Kraft and Cadbury, managing product categories
including Biscuit, Beverage and Confectionary with brands of Oreo, Prince, Maxwell House, Tang,
E-claire, Halls. His major responsibility is overseeing the packaging developments of all Kraft products
in China. Nigel received a Bachelor of Science in Mechanical Engineering from South China University
of Technology and a Master of Science in Mechanism from the same university in 1987. Prior to joining
Kraft Foods, He worked in Guangdong University of Technology as a lecturer of packaging for 9 years.
REREFTER 1997 EMARKEEERME - 2011 F, FRUBSENE, RELTEEADSRITRERE, &
BEAETBIEENEMEERMR - thEENERERTE: 85 R AEREME, W BRI - 76
& HEEEMLE - RE - BOBRCRATRBERSES -
REGTNEMBETIABHM T EEXNGE LB, HBRESITIEBLE - MARKA, thEERIEKRES
WET IFNEETEHNBTIF -



http://www.gtdi.co.jp

